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Marek Matura

•
•
•

Managing Partner at Shanghai Jungle
Head of China
10 years in China

Your Host
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☐

☐

☐

☐

Each guest speaker will have 10-15 minutes for 
their presentation

The host will choose questions to answer at 
the end of the webinar

Polls will be conducted during the event

This webinar is being recorded

Webinar Structure
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Alexander Schultz

•
•
•

Partner at Shanghai Jungle
Head of Europe
10 years in China

Co-Host
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Alain Chen

• General Manager at Ctrip Europe (Tickets and tours)

Guest Speaker
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An international OTA leader that provides one-stop solutions for travelers globally

March 2024
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Meeting Agenda

1. China Outbound Market Outlook

2. Trip.com Group User Profile 

3. About Trip.com Group
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 Flight Recovery from Chine to European countries in 2023 

(Comparison of weekly flight volumes in December 2023 and average weekly flight volumes in 2019)
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Country Jul-Sep 2023 Oct-Dec 2023 shorten by (days)

US 94 65 29

Germany 73 54 19

Italy 74 56 18

France 63 49 14

GB 29 25 4
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≥55%
FEMALE

≤45%
MALE

Approx. 55% 
travel bookings 
are by females

CHINESE TRAVELERS-User Profile 
Analysis 
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≥65%
Below 35

≤35%
Above 35

Over 65% travel 
bookings are by 
millennials

CHINESE TRAVELERS-User Profile 
Analysis 
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Adventure
Under 35’s

75%

Cycling

72%
Surfing Parachuting

68%

Motorboat
66%

Canoeing
65%

75%

Bungee Jumping

Cosplay
66%

Paragliding
66%

Convenience
Over 35’s

83%

Luggage Delivery

72%

Transfer

Service Wi-fi

68%

Accommodation

Booking
66%

Chartered

Service
65%

88%

Multi-Day Tour

Guided Tours
66%

Sporting

Events
66%

WHO01 CHINESE TRAVELERS-User Profile 
Analysis 
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User Survey

Travel guide

Resource canceled/Reservation failed

Language communication barriers with hotels/airports/customs

Visa difficulties

Travel safety

0% 25% 50% 75% 100%

Travel safety 
93%01
Language barrier 
25.5%02
Travel guidelines 
10%03
Cancellations 
10%04

WHO01 Concern 
Factors



Trip.com Group 
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2017

Trip.com officially launched.

2007

English website launched  
for flights and hotels.

1999

Company founded  
and the story began.

2019

USD 5.1bn in net revenue   

2003

Company listed on

the Nasdaq stock exchange.

2013

New sites launched for Japan, South Korea  
and Hong Kong.

Mobile app launched for iOS & Android.

2018

Car rental, airport transfer

and tour & ticket sales launched.

Trip.com expanded to 20 languages.

2019

Trip.com Group

named a founding partner in Travalyst,  
a sustainable travel initiative founded

by global travel industry players.

12

2021

Trip.com Group  
listed on

Hong Kong

Stock Exchange.


World’s largest 
OTA in terms of 
GMV


2015 2016 2020 2020
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Creating the best travel experience
Our Mission

An international OTA leader that provides one-stop solutions for travelers globally
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All-in-one Platform Mobile Experience Customer Support
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Hotels

1.1 million global  

accommodation choices

Cars

Car services available in 12,000 cities  
and 200+ countries and regions

Tours & Tickets

Over 400K Tour, 
Activities and Attractions 
products in 100+ 
Countries

Flights

Over 510 global airlines, 

covering over  3,400  
airports in over 220 

countries and regions

Trains

Cover 36 countries and region


1000+ cities

Bundle & Save

Deals available on flights  
& hotels booked together

15



4.7/5

153,554 reviews

4.7/5

46,430 reviews

\$-)&*06W5%/-#$V'8,+#5%'%]E%0#%$G%

Mobile Users

68%

Mobile Bookings

On average,

each visitor engages with


20+ pages on our app.

*Average visit depth

User-friendly experience leads to  
high engagement.

Over


80%

16

Trip. Ctrip.



P

Shanghai

Weihai

Guangzhou

Tokyo

Seoul   	

Edinburgh

Nantong

24/7

Customer support

Always available to provide helpful support in  
English, Cantonese, Japanese and Korean.

24

Language spoken

English ⽇ 本 語 Русский Deutsch ภาษาไทย  한 국 어  

Français Italiano Español 廣 東 話 Nederlands 
Türkçe Polski Ελληνικά Português  Bahasa 
Indonesia Tiếng Việt 中 ⽂ ةیبرعلا ةغللا

Trip.com Customer Support Centers

10,000 customer service staff

L%-#G/*%-'*,'E0,3#-#$V'+%&*W#$WG5/&&'&%03#G%'9,0'/55',)0')&%0&
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Currency

AUD - CAD - CNY -  EUR -  GBP -  HKD - USD - JPY 
- WON - MYR - NZD - PHP - SGD - INR
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Mainland China

South Korea

Spain 

Ireland 

Netherlands  
Belgium  
Switzerland  
Denmark

Finland  

Italy  

Austria 

Sweden  
Greece  

United Arab Emirates

Hong Kong 

Singapore  

Thailand  
Vietnam  
Malaysia  

Indonesia  

Israel

Saudi Arabia  
Portugal

Brazil

Mexico 

Philippines

Japan

United States

United Kingdom

France  

Germany
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America

Asia

Europe

16

:0#EFG,8'H0,)E'RG,&6&*%8

X/0*$%0&"#E',3%0';<<'G,)$*0#%&'/$-'0%V#,$&

!,3%0'G,8E0%"%$&#3%'\$-)&*0#%&',3%0';<<<c'G"/$$%5&



Emanuel Lehner

• Head of Markets Asia-Pacific at National Austrian 
Tourism Promotion Agency

Guest Speaker
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Chinese tourism to Austria
March 20th, 2024

1



Tourism in Austria 
2019/2023

2019:

46 mio. arrivals
153 mio. overnights

2023:

45 mio. arrivals
151 mio. overnights

Tourism from China 
to Austria 2019

1 mio. Chinese arrivals
1,5 mio. Chinese overnights

Length of stay: 1,5 overnights

Share of the 4*-/5*: 57%

Direct flight connections:

appr. 25

Tourism from China 
to Austria 2023

186.000 Chinese arrivals
352.000 Chinese overnights

Length of stay: 1,9 overnights

Share of the 4*-/5*: 52%

Direct flight connections:

appr. 12

Remark: numbers are again 
increasing month by month. 
E.g. Dec 2023 “only“ 55% 
behind.

2

Situation 2019 and 2023
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Our focus in China since Covid started

Know-how 
transfer

Social media

Opportunities

Staying in touch 
with tour industry 
and media
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Sustainability

• Sustainability has been a part of the Austrian mindset and 
culture for a long time

• Austria is currently ranked 3rd in the World Sustainability
Ranking

• Austrian tourism product has always been linked very
closely to sustainabilty

• But explicite communication has started only recently

• Stronger focus on sustainable products in the future



Xiu Xiaoling

• General Manager at Kaytrip Nordic

Guest Speaker
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Thanks!
We'd love to hear your 
feedback.

shanghaijungle.com

marek@shanghaijungle.com
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