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The Future of Chinese
Tourism in Europe
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Today's Agenda

WEBINAR STRUCTURE

WHY WE DO THIS WEBINAR

NAVIGATING CHANGES IN CHINESE TOURISM TO EUROPE

AUSTRIAN PERSPECTIVES ON CHINESE TOURISM TO EUROPE

UNDERSTANDING CURRENT TRENDS IN CHINESE TOURISTS' BEHAVIOR

Q&A
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Your Host

Marek Matura

e Managing Partner at Shanghai Jungle
e Head of China
e 10 years in China
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Webinar Structure

Each guest speaker will have 10-15 minutes for
their presentation

The host will choose questions to answer at
the end of the webinar

Polls will be conducted during the event

This webinar is being recorded
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Co-Host

Alexander Schultz

e Partner at Shanghai Jungle

e Head of Europe

e 10 years in China
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Guest Speaker

Alain Chen

e General Manager at Ctrip Europe (Tickets and tours)
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Trip.com Group

An international OTA leader that provides one-stop solutions for travelers globally

March 2024

© Trip.com. All rights reserved.




Group

Meeting Agenda

1. China Outbound Market Outlook
2. Trip.com Group User Profile

3. About Trip.com Group



Flight Recovery from Chine to European countries in 2023

(Comparison of weekly flight volumes in December 2023 and average weekly flight volumes in 2019)

Austria  Poland Germany Finland Lux Sweden Serbia

Denmark France Holland Portugal Greece
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Duration for visa application

Country Jul-Sep 2023 Oct-Dec 2023 shorten by (days)

US 94 65 29

Germany 73 54 19

Italy 74 56 18

France 63 49

GB 29 25




Chinese Outbound Market Review and Outlook .com Groupr

Sales recovery rate 2023 Vs 2019 Where Chinese travelers are headed next
China Outbound market to Europe | | |
Singapore | 18%
140% - 132% | | | O
U Europe | | | 115%
. , , South Korea | 111%
o @ Tour/Activity/Attraction Booking | |
105% e Attraction Booking . 93% Malaysia | 111%
B Flight booking /% | |
Australia | | | 111%
70% Thailand | | 110%
United Kingdom [ | 18%
35% Japan | | 1 7%
United States | 1 5%
United Arab Emirates 4)%
0% g T T T T T T T T
Jan Feb Mar Apr Mai Jun Jul Aug Sep Oct 0% 4.5% 9% 13.5% 18%

Source: CNBC TRAVEL published on NOV 20 2023

e 2023: Production surged, peaking in October after a steady rise
since March.

o TNT bookings showed consistent growth throughout.

o Attraction Bookings saw an exceptional 132% recovery rate in
October

On 13 November 2023, the European Council adopted new rules
allowing people who plan to travel to the Schengen area to
apply online for a visa.


https://www.cnbc.com/cnbc-travel/
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"Millennials, born in the 1980s and 1990s, comprise almost

80% of the online travel demographic in China.”
With average of €1,046 per person per trip in Europe compared to €712 of American

Number of Chinese

it S Tourists in 2019
1 Paris 2.2 million
2 London 1.7 million
3 Rome 1.5 million
4 Barcelona 1.4 million
5} Berlin 1.2 million
6 | Amsterdam 886,000
7 Madrid 877,000
8 Milan 783,000
9 Vienna 728,000
10 Munich 711,000

Keys factors Influencing China Millennials' Travel Choices”

Experience/Convenience/Assurance

Seek unique culture
experiences:
Storytelling can be crucial

Experiencing local customs and
traditions

Opportunities to engage with local
people and taste local food

Enjoy sharing on social media
Create shareable content

Prefer have a sense of
exclusivity

Offer personalized experience
or giveaway

«  Willing to spending but also
emphasize value-for-money
Offer special deals and bundled
packages

They are Tech-savvy:
[ Focus on mobile experience
|



O 1 CHINESE TRAVELERS-User Profile
Analysis

Adventure Convenience
Under 35" s Over 35’ s

Multi-Day Tour
88%

B-ung“ee Jumping
- 75%

~ Parachuting
72% S 63%

Motorboat Canoeing - Booklng
66% 65% 66%




O 1 Concern .

Factors

User Survey

93%
Travel guide [ @ 1 Travel safety

urce canceled/Reservation failed 2 5 5%

@ 2 Language barrier
iers with hotels/airports/customs
10%
Visa difficulties Travel guidelines

g 04 10%

0% 25% 50% 75% 100% Cancellations
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Trip.com Groupr
Tours & Tickets.

Trip.com Group



Trip.com Group (NASDAQ: TCOM, HKEX: 9961) Trip.com Groupr
Leading the global travel service industry with sustainable, fast—paced growth

2003 PAONRS PAONRS PAONRS

Company listed on New sites launched for Japan, South Korea Car rental, airport transfer Trip.com Group )
the Nasdaq stock exchange. and Hong Kong. and tour & ticket saleslaunched. named a founding partner in Travalyst,
a sustainable travel initiative founded

by global travel industry players.
Mobile app launched for iOS & Android. Trip.com expanded to 20languages.

1999 2007 2017 PAONRS) 2021

Trip.com Group

Company founded English website launched Trip.com officially launched. USD 5.1bn in net revenue listed on
and the story began. for flights and hotels. Hong Kong
Stock Exchange.
¢ World's largest

OTA in terms of
GMV

‘ﬁ % Skyscanner Travi)( ma"emp

DL T roaming hai

2015 2016 2020 pAAY
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Leading the global OTA industry with sustainable, fast—-paced growth

Over 10M

Ctrip APP DAU

3 Billions

Accumulated
download

400 million

Members around
the world

Flight
booking

No.1in industry

Members Age

Distribution
46-60

0,
167 IS
43%

31-45
38%

Hotel booking
behavior in EU

S stars| 10,

21%
3 stars
299
4 stars %
38%

Young & High—-spending

China OTA Market (2019)
in GMV

© elong @ Fliggy
O Citrip @ Meituan
@ Others

Group

Global OTAs (2019) in
GMV

O Citrip
(O Booking

@ Expedia

© Others

Source: iResearch, Analysys China Internet Watch (CIW), China National Tourism Administration (CNTA) and company information

Note: 1Market share includes Ctrip and Qunar
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All-in—one travel platform meets wide range of traveler needs Trip.com Groupr

Hotels

1.1 million global
accommodation choices

Cars

Car services available in 12,000 cities
and 200+ countries and regions

Flights

Over 510 global airlines,
covering over 3,400
airports in over 220
countries and regions

Tours & Tickets

Over 400K Tour,
Activities and Attractions
products in 100+
Countries

Trains
Cover 36 countries and region
1000+ cities

Bundle & Save

Deals available on flights
& hotels booked together
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Industry—-leading mobile experience . Group

Trip.com

L P>
4.7/5 4.7/5

% % % % % % % % %3
153,554 reviews 46,430 reviews
Mobile Users Mobile Bookings User-friendly experience leads to

high engagement.

Over
80% 68% (e)e?cﬁv\?irs??oefengages with

pages on ourapp.
Trip. Ctrip. *Average visitdepth
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Dedicated to providing best-in—class service for all our users .com Groupr

247

Always available to provide helpful supportin
English, Cantonese, Japaneseand Korean.

@———Edinburgh 2 4

0] 7sY/o J—

Trip.com Customer Support Centers
10,000 customer service staff

Weihai seoll o @
Nantong : ' English B 7 & Pycckuii Deutsch mnbest =2 0f
o IEY Francais Italiano Espafiol & B & Nederlands
Guangzhou—————@ Turkce Polski EAAnvika Portugués Bahasa

Indonesia Tiéng Viét A 3 &6 e jub

15

AUD - CAD-CNY - EUR - GBP - HKD - USD - JPY
- WON - MYR - NZD - PHP - SGD - INR
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Why
choose
Trip.com
Group?

Trip.com Groupr
Tours & Tickets.

« Access to global high—spending and long—haul travelers
(P.10-12)

» Leverage our content-oriented and performance driven
marketing approach (P.13-16)

» Access reports, visitor insights and demographics and
benefit from our 24/7 customer service(P.7)

« Dependable B2B solution and support for Our Valued
Partners (P.17)

« Tap into Trip.com Global ecosystem and partners
network (P.18)
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Drive global long—haul travelers to partner venues Trip.com Group
in Europe

Europe Region Source Market
2023 Q3

e

@ APAC O China (O North American
© GB

China remains our leading source market for
Europe, with rapid growth in other regions,

: . ~ e Hong Kong Japan Spain Israel Finland
mcludmg 266% in APAC, 645% in GB, and . UnIﬂi’teol — Sk Saudi Arabia Italy

175% in the US. Thailand : : Netherlands Portugal Austria

; ; Vietnam L e B o Belgium Brazil Sweden

Mainland China Malaysia France Switzerland Mexico Greece

South Korea Indonesia Germany Denmark Philippines United Arab Emirates
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Awareness generating
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Homepage
banner/feed

4 Reasons to Celebrate Disncyland® Paris
30th Annive

' Celebrating
30 Years of Magic
L ]

Disacyland Paris Dated Ticket

= Contents.

Our Marketing Approach (Case study)

On target Channel to

Brand campaign

AVENGERES

JOIN THE MARYEL UNIVERSE
WITH TRIP.COM
Disney Giveaway & Paris Deals

Travel KOL/UGC
and 3 party channel

E%Ei%% El Disneyland P

RilaHiE
6301

drive sales

Celebrate 30 years of magic at Dis... 1m ago
[TEST]Explore ticket offers and book your

stay at Disney's Hotels now! Offers end May
31,2022

Do | ) ) Celebrating
. # 30 Years of Magic
L o

POl Page
Activation

Precision APP
Push

}'54'

wEEm

19 R ME

Internal traffic source
distribution Ctip

@ .

£

37% of Sales driven by °
incremental exposure

Search bar

O Search bar Optima

© Cross-selling
@ Campaign
© Travel Guide
@ NMember

Group



3 Connectivity solution for our partners

Direct AP|

Connect with our AP,
backed by our consistent
and robust technical

support.

Trip.com

Trip.com has established

integrations with over 20

and this number continues to

expand.

Trip.com B2b portal

Just 4 simple steps to join and
manage your inventory and
bookings in our b2b platform with

reliable support.

Connectivity partners

global ticket booking systems,

salay[CONNECL} 47 ventrata
Gantner prioticket
G Palisis in
e BGRON

.“ bookingkit ('g@

Q12024

9 rezdg VEClorian
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https://www.trip.com/m/vbooking/home
https://www.trip.com/m/vbooking/home
https://ttdstp.ctrip.com/apiplatform/api.do
https://ttdstp.ctrip.com/apiplatform/api.do

Trip.com Group Ecosystem

Partnership over 200 countries and regions
Cover comprehensive Industries over 2000+ channels _ .

: ¥ , »

. America s a:;?‘ ¥ .
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Tripadvisor )

2y

OVALTS kkdoy

traveloka¥ KLOOK

@® Tours4fun
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VELTRA

Europe ' L TX{ LINE

V-l

tokopedia

travel V - GEET e
8 -6 -
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Guest Speaker

Emanuel Lehner

e Head of Markets Asia-Pacific at National Austrian
Tourism Promotion Agency
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Austrian National T
Tourist Office

Chinese tourism to Austria
March 20th, 2024




Situation 2019 and 2023

Tourism in Austria
2019/2023

2019:

46 mio. arrivals
153 mio. overnights

2023:

45 mio. arrivals
151 mio. overnights

Tourism from China
to Austria 2019

1 mio. Chinese arrivals
1,5 mio. Chinese overnights

Length of stay: 1,5 overnights
Share of the 4*-/5*: 57%
Direct flight connections:

appr. 25

Tourism from China
to Austria 2023

186.000 Chinese arrivals
352.000 Chinese overnights

Length of stay: 1,9 overnights
Share of the 4*-/5*: 52%
Direct flight connections:
appr. 12

Remark: numbers are again
increasing month by month.

E.g. Dec 2023 “only“ 55%
behind.

== Austrian National
Tourist Office



== Austrian National
Tourist Office

Our focus in China since Covid started

Social media
%
Know-how Staying in touch
transfer with tour industry
and media

Opportunities



Sustainability

* Sustainability has been a part of the Austrian mindset and
culture for a long time

 Austria is currently ranked 3rd in the World Sustainability
Ranking

* Austrian tourism product has always been linked very
closely to sustainabilty

* But explicite communication has started only recently

» Stronger focus on sustainable products in the future




Guest Speaker

Xiu Xiaoling

e General Manager at Kaytrip Nordic
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Thanksl

We'd love to hear your
feedback.

marek@shanghaijungle.com

HHHHHHHH

shanghaijungle.com
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